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As you know, it’s open enrollment season. It’s kind of like  
  hunting season, but in this case you’re trying to bag 

the best health plan benefits for the least amount of doe, er, 
dough. Hey, I have a lot of relatives who like to hunt this time 
of year, OK?

It also means a lot of reports and surveys on employer health 
plan benefits are coming out. I try to catch and read them all, 
so you don’t have to. Below are five of the latest reports and 
surveys, what you may have heard of about them and what 
you may have missed about them.

2022 Annual Employer Health Benefits Survey 
from the Kaiser Family Foundation

The granddaddy of them all, this year’s annual employer 
benefits report from the Kaiser, released Oct. 27,  is 
based on a survey of 2,188 non-federal public and private 
companies with three or more workers.

What you may have heard: Annual premiums for employer-
based health insurance barely budged this year. Annual 
premiums for family coverage rose 1.1 percent to $22,463, 
and annual premiums for single coverage rose 2.2 percent  
to $7,911.

What you may have missed: Only 12 percent of the 
companies with 500 or more employees said they are aware 
of state all-payer claims databases that collect and analyze 
medical claims paid by public and private health plans. 

States use those databases to compare cost and outcomes 
of providers and payers and report those comparisons 
publicly to help employers make better healthcare 
purchasing decisions. Seventy-three percent said they aren’t 
aware of state all-payer claim databases, and 14 percent said 
they didn’t know enough to even answer the question, which 
is like not being aware. Of the companies with 500 or more 
workers that said they were aware of state all-payer claims 
databases, only 9 percent contributed their claims data 
to the databases. This is clearly a missed opportunity for 
companies to lower their premium costs for themselves and 
for their employees.

2022 Best Practices in Health Care Survey 
from WTW (formerly Willis Towers Watson)

This report from WTW, released Oct. 20, is based on a survey 
of 455 U.S. employers that employ about 8.2 million workers.

What you may have heard: Eighty-eight percent of the 
companies said they took steps this year to better meet 
their workforce’s mental health needs, and 67 percent said 
they intend to make employee mental health and emotional 
wellbeing one of their top three health priorities over the 
next three years.

https://www.kff.org/health-costs/report/2022-employer-health-benefits-survey/
https://www.kff.org/health-costs/report/2022-employer-health-benefits-survey/
https://www.wtwco.com/en-US/News/2022/10/employers-making-employee-mental-health-and-wellbeing-a-top-health-priority-wtw-survey-finds
https://www.wtwco.com/en-US/News/2022/10/employers-making-employee-mental-health-and-wellbeing-a-top-health-priority-wtw-survey-finds


2

hospital and health system mergers in their markets. That inaction 
is coming back to bite them. Forty-five percent said hospital 
price and quality transparency is one of their leading strategies to 
control their healthcare costs. Too little, too late?

Healthcare Costs Putting Financial Pressure  
on Small Business from Small Business for 
America’s Future

This report from the trade group representing small business, 
released Oct. 18, is based on a survey of 1,209 small business 
owners. Eighty-four percent of the respondents employed 20 
or fewer people with only 53 percent offering health benefits to 
their workers.

What you may have heard: Forty-one percent of the small 
business owners said rising healthcare costs have forced them 
to raise the prices that they charge for their goods and services, 
and 38 percent said rising healthcare costs have made them less 
competitive in attracting talent from other companies that offer 
less expensive and/or better benefits.

What you may have missed: Somewhat expectedly, the  
No. 1 reason respondents said they didn’t offer health insurance 
to workers was the cost, cited by 78 percent. Somewhat 
unexpectedly, 15 percent said they didn’t offer healthcare 
benefits because the administration of health plans is too 
complicated and time-consuming. I know it’s only 15 percent,  
but even that small percentage speaks volumes about how  
the healthcare system works. It’s not for consumers, it’s  
for incumbents.

That finding also dovetails with a finding from a recent report 
from Accenture, Healthcare experience: The difference between 
loyalty and leaving. The Accenture report is based on a survey of 
about 11,000 U.S. consumers age 18 or older. The No. 1 reason 
for switching health plans was “ease of navigation,” or more 
accurately, the lack of it, cited by 49 percent of the consumers.

What you may have missed: Only 17 percent of the companies 
said they currently evaluate the cultural competencies of 
providers in their behavioral health networks, though 27 percent 
said they plan or will consider doing so in the future. With all 
the talk about health disparities and health equity ignited by the 
pandemic, you’d think these percentages would be much higher. 
Do you really want to send your staff to culturally incompetent 
behavioral health providers when your employees already are 
suffering from anxiety, depression or burnout? Probably not a 
good idea.

The Economic Cost of Poor Employee  
Mental Health from Gallup

This report from Gallup, released Nov. 3, is based on a survey 
of nearly 16,00 U.S. working adults who are part of the standing 
Gallup Panel of 115,000 survey respondents.

What you may have heard: Workers who said they are 
experiencing fair or poor mental health cost the U.S. economy 
$47.6 billion in lost productivity each year, mostly from 
unplanned absences from work. Forty percent of the workers said 
their jobs have a “somewhat” or “extremely” negative impact on 
their mental health.

What you may have missed: Eighty-one percent of the 
respondents described their mental health as “good,” “very 
good” or “excellent.” Thirty percent said their jobs have a 
“somewhat” or “extremely” positive impact on their mental 
health with another 30 percent saying their jobs don’t affect 
their mental health one way or another. It’s that not complicated. 
Creating a great workplace improves employees’ mental health. 
Running a lousy workplace harms employees’ mental health.

Pulse of the Purchaser from the National Alliance 
of Healthcare Purchaser Coalitions

This report from the national organization that represents 
healthcare business coalitions, released Oct. 28, is based on a 
survey of 152 public and private employers.

What you may have heard: Eighty-two percent of the survey 
respondents said rising healthcare costs are negatively affecting 
their ability to remain competitive in their markets. The main 
reason? Seventy-three percent said higher healthcare costs are 
directly or indirectly crowding out their ability to raise salaries  
and wages.

What you may have missed: Ninety-seven percent of 
the employers said they think prices for hospital care are 
“unreasonable” and/or “indefensible” with 93 percent saying 
hospital mergers and acquisitions haven’t improved the cost or 
quality of hospital care. Really? No kidding. The question is why 
companies rarely — if ever — step up and speak out against 

https://irp.cdn-website.com/b4559992/files/uploaded/SBAF%20National%20Healthcare%20Survey%20Oct.%202022.pdf?utm_source=newsletter&utm_medium=email&utm_campaign=newsletter_axiosvitals&stream=top
https://irp.cdn-website.com/b4559992/files/uploaded/SBAF%20National%20Healthcare%20Survey%20Oct.%202022.pdf?utm_source=newsletter&utm_medium=email&utm_campaign=newsletter_axiosvitals&stream=top
https://irp.cdn-website.com/b4559992/files/uploaded/SBAF%20National%20Healthcare%20Survey%20Oct.%202022.pdf?utm_source=newsletter&utm_medium=email&utm_campaign=newsletter_axiosvitals&stream=top
https://www.accenture.com/content/dam/accenture/final/industry/health/document/Accenture-Humanizing-Healthcare-Experience-Payer-Provider-Health-PoV.pdf#zoom=40
https://www.accenture.com/content/dam/accenture/final/industry/health/document/Accenture-Humanizing-Healthcare-Experience-Payer-Provider-Health-PoV.pdf#zoom=40
https://www.gallup.com/workplace/404174/economic-cost-poor-employee-mental-health.aspx
https://www.gallup.com/workplace/404174/economic-cost-poor-employee-mental-health.aspx
https://connect.nationalalliancehealth.org/viewdocument/pulse-of-the-purchaser
https://connect.nationalalliancehealth.org/viewdocument/pulse-of-the-purchaser
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There are lots of little gems in employer benefits surveys like these for us 
healthcare journalists to find and write about. More importantly, there are lots 
of insightful tips in them for employers who want to improve the health of 
their workforce and lower their healthcare costs.

•  Get involved with and support your state’s all-payers claims database.

•  Make sure that your in-network providers are culturally competent.

•  Improve your workplace culture to improve your workers’ mental health.

•  Aggressively oppose hospital and health system mergers in your market.

•  Pick health plans that are easy for your employees to navigate and use.

It’s your money. It’s up to you to get what you pay for.

Thanks for reading.
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